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Plastic Free Noosa is a project to reduce Noosa's plastic footprint. The project was
initiated by The Boomerang Alliance, as part of our ‘Plastic Free Places’ program, which
focuses on achieving wide scale change away from plastic pollution.

This year, Plastic Free Noosa set a goal to reduce the use of identified single-use plastic
packaging used by our member food retailers, markets and events by 50%. We targeted
six single-use plastic items which represent problematic and prolific sources of the litter
stream. These items are; water bottles, food ware (cups, cutlery, plates etc.), straws,
coffee cups/lids, takeaway containers and plastic bags.

To achieve this, we utilise direct engagement with businesses, events and markets to
assist them to eliminate single-use plastic items, which can be replaced by reusable or
100% compostable items. We also encourage individuals to take up a plastic-free lifestyle.
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https://www.plasticfreeplaces.org/
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KEY ACTIVITIES & OUTCOMES 2018

OUR PARTNERS

Noosa Council, Tourism Noosa, Noosa Chamber of Commerce, IN Noosa, Noosa FM,
NCBA, Boomerang Bags, Take 3, Surfrider Foundation, Sunshine Coast Environment
Council, Sunshine Coast Environment Educators' Alliance, Laguna Signage Solutions
(printer), TAP (water refill network application) and Biopak. Funding is provided by the
Queensland State Government.

LET'S MAKE NOOSA

OUR PROGRAM MATERIAL

Our website (www.plasticfreenoosa.org), Instagram and [: I:H[[
Facebook (@plasticfreenoosa, #plasticfreenoosa, shopfront e .
. . project in Queensland aimed at systematically
and in-store Slgnage and Web badges' ﬂyel’s and eliminating single-use plastics that cause
. . i h i -
brochures, member guidelines - for café's/ restaurants, SR e
Join up to the project now! Together we can
events/markets, event/stall pop-up banners and a reduce Noosa's plastic footprint, protect our
) . . . environment and lead the way for other
promotional video (www.plasticfreenoosa.org/video). CoUC RS

www.plasticfreenoosa.org
info@plasticfreenoosa.org

OUR MEMBERS

Mobile Vendors As of Nov 30, we have 144 members.

10.2%

Cates These mostly comprise of food retailers,

- markets and events. There are also a number
of members who have joined from a sector
we are developing, or yet to develop.

Other
33.3%

Markets '‘Other' sectors include schools, offices and
' tour operators. We will look into expanding
Restaurants our program offerings.

15%

Events
6.1%


http://www.plasticfreenoosa.org/video
http://www.plasticfreenoosa.org/video
http://www.plasticfreenoosa.org/video
http://www.plasticfreenoosa.org/video
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CAFES & RESTAURANTS

Primary targets for the project, we directly work with each member to help them
transition away from plastic. This involves looking at what they are currently using,
offering them alternatives and where to get them, and giving them advice, resources and
follow up support. Members who eliminate all six of our identified single-use plastic items
become 'Plastic Free Champions'. Currently, around a third of our cafe & restaurant
members have achieved Champion status.

To quantify our project, we collect ordering data from our members and their suppliers.
For data collection, we only use members who have reached or near reached Champion
status because we know they have made the required changes and we can assign a date
to which those changes have occurred by.

Champions
33%
Members
67%

We directly assist events and markets to go 'plastic free'. This involves working with
organisers and vendors to only supply preferred products and managing source
separation, signage, collections and transport to a commercial composter.

"Data is from the elimination of the following plastic items: straws, coffee cups/lids, takeaway containers, foodware
(cutlery, cups, etc) and water bottles. Only items that were eliminated after joining the program were counted. Plastic
bags were not included due to the introduction of the bag ban during the data collection period.

EVENTS & MARKETS

This year we worked with eight events (which included Noosa Food and Wine Festival and
Noosa Triathlon), plus two markets (including Eumundi markets).



We engage with suppliers and manufacturers of packaging products which is a key
component to program success. This has facilitated businesses maintaining current
supply chains, reduced the incidence of suppliers providing misleading advice and
‘green-washed’ products, and created a system which reduces time and effort to find
and order suitable products.

Facebook followers
Instagram followers
Website hits

Media releases
Media articles

Public presentations
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contacting us

Kellie Lindsay - Program Manager Chad Buxton - Coordinator

>4 kellielindsay@boomerangalliance.org.au DLchad@plasticfreenoosa.org

@ www.plasticfreenoosa.org 6 @plasticfreenoosa #plasticfreenoosa


http://www.plasticfreenoosa.org/
http://www.plasticfreenoosa.org/

